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Welcome: 39 Guide ® aar aferm?

g guide 3 @I & @Y & & SEO # AU € 3fR 379+t website &t users 3R search engines—aHt & @Y Sgar
ST TTEd &1 ST IeT dis VAT secret FaHT gt & SIRIY website 39=-3T Google & R 1 R rank g Sq|

SEO # 3ehER BIe-BI¢ improvements &+ Ugd —319 sgar page title, Ik URL, useful content, @@t
internal links 3fR sgaR site structure| Tah 95T 3chel BICT &7 ehdl &, (- g Tal improvements T
Aferr website @t usability $fR organic search performance WR 3<T 3R T Thd &l

GaY ST a1d: SEO i §HY Ugel user & IR # G| Search engine &t T &3 & deheh? # THT content a1 design
9 914 STt visitor & @ft SR 8l

3gent website BIE gt a1 Jgd F8t, T &1 site W T basic SEO principles dN &fQ ST Gehd &1 39 guide &t
Teh practical starting point @t a3 U9 e

SEO a1 simple Adad

Search Engine Optimization It website & 39 a8 improve &1 &f search engines 39& pages !
ST ¥ crawl 3R THET 9, 3R users @t search ¥ Afe ara result useful @t
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SEO Basics: Unique 3iR Accurate Page Title

Title Tag T 8?

Title tag search engine 3R user—alAt &l IdTAT & i BRIT page & Main topic &I g1 HTML # a8 <head>
section & 3ie giaT g1 HIAMRT &2 i g important page @7 title sl 3R meaningful gt

<title>Brandon's Baseball Cards - Buy Cards, Baseball News, Card Prices</title>

Search results #& SH®T HAT FH 82

Google search result # page title 3 dR R & prominent text & T # aRars a1 g1 User search &xdT 8
3R title 3@ IT HIAT & Hf result ITH HM HI & a7 6t FTAN title IRE ranking & &M T8, click & MY off
important gl

Homepage @& @fQ

Homepage title # website/business name @ T location ar main service/category @t SIFeRT &t ST
gepdl B

Simple rule: Title UgaR user &I qXd HST 1 SIHT AT & 9 page TR HAT Al



Page Titles: Best Practices

1. Title # page @1 9g! topic gamd
3R page | “Baseball Card Prices” @l STHeRI ¢ al title +ff 3T topic & IR & g1 g T title 7 7@
SIRreT page content & &1 connection 7 gt

“Untitled” a1 “New Page 1” i€ vague titles ¥ s

2. & page @& ¥ unique title &

T website & & page R T ol title TR & Google 3R users & @Y pages @ difference THAT UM T 8
gepdT

3. oter e descriptive title @

Title Sgd @em 81 W search result & ITaT {7 gRET &R 7 31 3T ST words @ 3R unnecessary
keywords T %I

Avoid: “Baseball Cards Baseball Cards Cheap Baseball Cards Buy Baseball Cards Online...” Si&
keyword-stuffed titlesl



Description Meta Tag T 3HdHTA

Meta Description &ar 82

Meta description page @7 8teT summary g 81 a8 HTML & <head> section & &R1 ST 8 iR search
engines @ page @ IR & context 24T &1

<meta name="description" content="Brandon's Baseball Cards provides a large selection of vintage and modern
baseball cards for sale.">

Search result # sH¢T BT

Google &3 IR meta description @t search result & snippet & 0 # &Rar GerdT 81 geichi &2 aR Google Tg!
description aRarg, ag Sigd gt 81 Search query & R & Google page @ visible text @ +ff snippet &1
GahdT 8

Meta description @t 391 @R & user @t ATH UdT Tt &f page & AT AfHT 3R I result | click T Fi asig Al



Meta Description: Best Practices

Page @l accurately summarize &3
Description @&T page content @ direct relation g1 argfi|
“This is a web page” Si& generic descriptions ¥ ad1
gR® keywords @i list 7 sG]

R page &I content copy & description & 7 STt

& page @& @Y 31T description

3R YT website R &g pages g, df & page & M relevant description s8R 81 9gd gst websites & &
description manually @R gehfcr 81 dahdT §; T8 | page content & 3R WR useful descriptions
generate &Y ST gohd gl

g1g ¥&: Meta description user @& @ft @Rat maT ®er sales pitch g, S page &1 ATH 3R useful summary g1



URLs @t Simple 3R 9931 g a7

Friendly URL &gt Si5dt 82

URL 2@&aR user ot TSl o1 STHT 918f¢ hf page Sf¥ IR # g1 9igd &« 3R random parameters aret URLS d1&
T 3R share &A1 grefer glar &1

Example: /baseball-cards/rare-cards/
JgR & @f URL # relevant words &l
Random ID a1 9gd IR parameters aret URLS @t STRA 7 & af avoid &2l

Search result # URL

Search results # title 3fR snippet @& a1y URL +ff gRarg g ¥ahdr g1 Relevant words arelr 9% URL user @&t
result 99sH & A& A GohdT 8l

URL @l user 3fR search engine gt & @t readable @1



URL Structure: Best Practices

Simple directory structure &

Website @ folder structure 34T @ &f user @t Tar Tt &f ag site & &1 section # g1 sgd deep folders S
/dirl/dir2/dir3/dir4/... & s3I

URL # meaningful words 3HdHT &%
Generic /pagel.html @t S8 /baseball-card-prices/ i@ meaningful URL 3|

Unnecessary parameters 3R session IDs @&l avoid &:|

U gt keyword @ IR-IR Seax URL @t spammy 9 §9T61

Ueh page @& #@f¢ preferred URL ¥&

3R T gt content &g URLs & I &1 ¢ df preferred URL a0 & SIRd & gRiar & 301 redirect a1
rel="canonical" &l SHIATA HAT ST FehdT &1



Website Navigation 3mHH d91Q

Navigation @7 &M dR® visitor @t menu &RaT gt 81 a8 search engines @t +ft GHgA # A& &dT § &f |
website & ®9-8 pages 3R sections important gl

Homepage & JR3HT H?

3refchay websites # homepage @& important starting point gid1 81 @gf & user &I general category &
specific page d& ST § STHT @B

Breadcrumbs @1 Iuai

Breadcrumbs user @t Sdid & &f a8 website & &gl & 3R I8 & section TR &¥ dic ThdT 8l

Home > Articles > Baseball Cards > Rare Cards

Navigation @7 goal: @" confusion, &7 clicks Sk 9% structurel



HTML Sitemap 3R XML Sitemap

HTML Sitemap

HTML sitemap T normal website page giar g SR site @ important pages @ organized list & &
Gohdll g1 T users @l content e & AGE T gl

XML Sitemap

XML Sitemap search engines @ website @ important URLs discover &= # #a& &< ¥ehdl &1 39 search
engine tools & submit &RAT ST Teha g1

<?xml version="1.0" encoding="UTF-8"7?>

<urlset xmlIns="http://www.sitemaps.org/schemas/sitemap/0.9">

<url><loc>https://example.com/</loc></url>

<url><loc>https://example.com/news/</loc></url>
</urlset>

I € Sitemap AR URL &l index &= @t guarantee T@t &dT; I8 discovery ¥ #&& &edl gl

— TR gt dgenvor 11



Navigation #& Natural Hierarchy &

General & specific content d& STd
User @l homepage ¥ category, ®R subcategory 3R %R specific page d& logical I¥dr Aferr @@l

& page &l & g page ¥ link &= SiEt complicated linking @ a1
Content @t ga-T BI2-8I¢ gRE # 7 ai¢ &f user @t 20 clicks & 2|

Text-based navigation

S8l possible 8!, navigation & clear text links &1 g navigation @& ¥R® images, animations ar
complex scripts W depend 7 &3l

Navigation & simplicity ¥ important g1 User @ menu & TE-T Tgt U1 d1gfl & oid gl ST 81
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Useful 404 Page 3iRR Site Map

404 page sl gl?

&t user Tad URL @ieT HehdT & a1 QAT link ¢ ehal g1 38 & Uak helpful 404 page 3@ homepage, popular
pages a7 related content &l aR% aTuY & T TehdT B

404 page @ design 3fuen! website & match g1 arefil
gR® “Not Found” @Rae user @l 37ehal 7 SIS
Non-existent pages & I R W proper 404 HTTP status &A1 918fY|

HTML Sitemap + XML Sitemap
HTML sitemap users @& AR 3R XML Sitemap search engines @& @fY Iudf g GehdT g1 SHT AT role 31T gl
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Quality Content 3R Useful Services 2

3EBI content MUt website @t UgdM e a9 # Heg & GehdT &1 519 @l content @t useful drd € dt & &
blog, social media, email a1 & channels R share a1 reference & Fed &l

User 3IeiT-31elT a3 & search &4 g

Teh expert user 3R beginner user e gl 9IS & @Y 3teliT keywords SHIATT &R hd g1 3TQ content dRad
g 9R% & exact keyword R depend 7 &I Topic & g natural phrases 3R darat &t «ff gwst

&S original s=Td
Original research
Useful tool a1 calculator
Unique data
Industry insight
UgT service a7 resource S users @t aad & & 3T
SEO # @¥ strong foundation agt &: ¥4T content SIf¥ UeA & a8 user se—“8f, T8 A &Y 3MTl”



Content: Best Practices

Topic & 39U content organize &3
Tk page IR IAeHT-37elT unrelated topics @7 §18T block 3Te @t &SI content & headings, paragraphs 3R
logical sections & di¢|
Easy-to-read language
Spelling 3fR grammar mistakes & &I
Text & images & $i&X unnecessarily 7 |

Fresh 3iR unique content

a1 content existing users @t aTId A TehdT & 3R 9T users ddh Ugd- H Aag e GohdT &1 GO Sites &T content
copy T gkl €T rewrite & publish &= ¥ 1

Users & @fY @Ifd, search engine @& «ft gt
Keyword stuffing 7 @21

Hidden text a1 deceptive content 7 &I
Ug visitor @l SIRT IHel, BR SEO elements optimize &1



Better Anchor Text &

Anchor Text 3T 8?

Anchor text gg clickable text & S & user click @ &R page R I@T 81 HTML # 98 <a> tag & i
glar 8

<a href="/rare-baseball-cards/">Top Ten Rarest Baseball Cards</a>

39T anchor text user 3R Google &t &l Id1aT & &f linked page &R IR 7 g1 I8 internal links 3R
external links—ai=t & useful g1

Internal linking & +ff sIgh

307 8 website @ relevant pages @ meaningful anchor text & link &% & navigation 3R topic
relationships T9sH # #eg Afer Tandt gl



Anchor Text: Best Practices
Short 3R descriptive &

“Top 10 Rare Baseball Cards” 3=@1 example gl
Jgd a1 sentence anchor text 9 & s
Generic words & s

“Click here”, “page”, “article” S& generic anchors &8 useful gl
Anchor text @7 linked page ¥ relation g1 a8t

Links &Tw &Rars 2
User &t normal text 3fR clickable link # er dHsT 3T =T8T
Keyword stuffing 7 &%

Internal links & «ft GR® ranking & @fY IR-aR exact-match keywords 3@+ @t IR 8t &1 Anchor natural
3R helpful g AmEI



Images @&l SEO-Friendly a91d

Alt Text <1 IUAT

Image @ alt attribute 39 image & aR & short description 34T g1 3R image load gl gt a1 &Is user
screen reader 3HJHT dedT g, T alt text context & & AGg & gl

<img src="rare-baseball-card.jpg" alt="Rare vintage baseball card">
File names 3t meaningful &
imagel.jpg @ SIg rare-vintage-baseball-card.jpg ST descriptive filename g 1
Images @ organized directory & @1 site management T ST ThdT 81
Common formats

Sigt suitable &, commonly supported image formats I3l &% 3R file extension @' actual format &
match @1



Image SEO: Best Practices

Brief 3R descriptive alt text

Alt text # image @7 actual subject Farg|

Jgd o alt text a1 keyword stuffing 7 &2
Image @t link @t a8 9T &R 3@ & o alt text link & context &l THE & Aeg & HehdT gl

Image Sitemap

Image Sitemap search engines &I website R Hi5[g images & R # additional information 37 & T&
T B

Alt text &1 I3 search engine & keywords 24T &, Siefehf image T useful description 3T 8l
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Heading Tags T gl sqdHTA

H1 ¥ H6 a= hierarchy

Heading tags page & content @t structure 3 & @fY sdAA gid 81 H1 =& important heading level g,
39 a1g H2, H3 sref errd gl

<hl>Brandon's Baseball Cards</h1>
<h2>Baseball Card News</h2>
<h3>Rare Cards Found in an Old Barn</h3>

Heading ! outline @} a3g |
Page & main topic, sections 3R sub-sections Uga Ild 3R R headings @M1

GR text 9187 a1 bold &= & «f¥ heading tags T SHAATA 7 He|
ggd ST headings @R page &t confusing T sAY|
Heading @T @™ design T8, content structure IHsIHT 81

— TR gl FHeeT 20



Crawlers: robots.txt &1 g IuahT

robots.txt AT HAT 82

robots.txt file search engine crawlers @l sidrdt 8 & website & &R gRE & crawl A @t srgraf 18t 81 a8
file 3 dR R website @& root directory # gidt g1

User-agent: *
Disallow: /images/
Disallow: /search

gl gyt Tgit?
U¥ pages a7 resources JHg search & crawl gt aa™T A1gd, I @9 robots.txt rules MY 1 Tehd g1
Ak sensitive information @t GRW robots.txt & secure THEAT gt A&l &l

robots.txt access control a1 security wall 78t €1 Sensitive data @&t proper authentication/security &
protect @RI



rel="nofollow" 3k Comment Spam

nofollow &ar &?

3R 3Tt website TR &l U047 link g SIfY 3T endorse A8t &AT ATgd T Sifyeh 1Y 37U+t site reputation
associate gl &A1 T84, dt nofollow T ITTNT Teh option g TahdT Bl

<a href="https://example.com" rel="nofollow">Example Link</a>

Comment spam ¥ J91@

Blogs 3R forums & spammers &t-adt 310+ links ST & hIMT @ g1 User-generated links @t handle
& & A moderation 3R suitable link attributes Iuaif g Terd €1

Comments @i blindly publish 7 &1

Spam links 3fR suspicious content @ remove a1 moderate &1

22



nofollow: &a SHAATA &h?

Original guide @& AR nofollow T e use-case dd & ST9 37T wi™T website @t reference df &A1 9184 8,
A 3T link & SRIY 3o site reputation pass gl &=AT A8 |

Example

A ST 3T comment spam W article @Ra 38 & 3R &R spammy site @1 example 34T 918d g1 3T 3IT
site @1 9M/reference 2 9ahd & 3R link W nofollow & Tehd g1

Uk 3R ST ard
Links 3R crawl control & @f¥ robots meta tag S¥ g&k mechanisms it #i5g &1 &R method @1 3w
FRAT §, I8 39 91d R depend &1 g &f 8T crawl, indexing a1 link relationship & @ & =St &t control

AT T8 ¢

& problem @1 solution nofollow gt g1 Uget THgt af 8t link @t control &=AT €, page @t index g4 & kT &
g1 crawler &t page dh Uga I AehT 8l

— TR gl FHeeT 23



Mobile SEO: Google @l Mobile Site 9gl a3g Iard

Mobile 3R desktop results

Original guide & mobile search @t desktop search & 3T experience & 0 # IHMAT 71T &1 Mobile
users @& @t W&l page/version IuaEy gHT S 8l

Mobile site @t accurately configure &R
Mobile pages @@l content gRard|
Google @t mobile version d& Uga= g Sigt applicable gt
Mobile page 3R desktop page @& 9 9@l relationship &I
Mobile indexing verify &3
gg check &1 IR @ &f mobile version search engines & @fY accessible 3R properly configured g1

Mobile SEO @ basic goal: user SR device ¥ 31y, I et 3R usable experience AfdI

— TR i deenor 24



Mobile SEO: Helpful Checks

Mobile-specific resources

Original guide mobile search, mobile sitemap 3R webmaster tools & resources @7 reference 2ar gl

Googlebot @&t verify &=AT

9 technical investigation @t SI%zd 8!, crawler requests @t @l aa & identify iR verify @1 useful gt
TR Bl

Mobile Sitemap

Original guide & framework & mobile pages & @t sitemap submission 3R webmaster tools @T IuzT
o} garar w8l

g9 guide & examples T Google tool names 3T IUANT &hxd g1 3g source @& original context & W & T¢I

— TR il TR 25



Mobile Users @l @@l Version iR 45t

Desktop 3k mobile versions

3R website @& desktop 3R mobile & 31eRT versions g, dt user &t I device & gRTa ¥ T@T version AferT
B

Desktop Homepage
l
Desktop Product Page

Mobile User

{

Mobile Homepage

!

Mobile Product Page

Redirect & graen=h

gR® homepage R ¥ &l I, 3R possible g dt user @t I content @ mobile equivalent page ®®
I

User 3 product page @i & df I8 9R® mobile homepage W 95 & dgaR & &f St product & mobile version
g

— TR gl FHeeT 26



User-Agent 3R 9@ Mobile Experience

Original guide & example &R 71 & &f page &1 format User-agent & 3MYR TR §&d GehdT &1 I3 TE & ohl
desktop user @t desktop experience 3R mobile user &I mobile-friendly experience #aftl

Simple principle
Desktop user - desktop experience
Mobile user -» mobile experience

Search crawler - g important content IHgT ¥ St users & IUAY &

o9 S a1
Device & gRIa & content gRard 9T search engines @ 31T 3R users @l 3T misleading content 9 21

Mobile SEO GRW® screen ¢t &z @1 919 T8t —navigation, content, speed 3R usability +ff important gl

— TR il TR 27



Website @t g adteh @ Promote &3

Backlinks &T context

Original guide backlinks 3R online recognition @l aTd &=dT 81 @ieh( TR links @l T IGHT Teryy el
g1 =gt Relevant community & useful content 3R genuine recognition S@T@r meaningful g1

Online visibility sgrd
Useful research a1 unique content publish &1
Industry blogs 3fR communities & genuinely participate &I
Interesting announcements @ W@l channels W share &:|
Local business promotion

Original guide local business visibility 3k map/search presence & @ local listings S& Google
Places @1 reference 2ar gl

Promotion @& goal IR® backlink &1 =78}, Sieferf F@l audience d@& useful content TgamT gHT @mgi|



Promotion: Best Practices
Social media & gugt

User interaction 3fR content sharing art platforms relevant audiences d& content Ugam # Hag R
qehd g
Related community d& ugd

37U+ topic ¥ §[g communities identify &<l
uget useful contribution €, wR U+t content resource share &3

Spammy profile links a1 mass promotion & g1

Local visibility
3R business local g, @ accurate business information, location details 3R relevant local listings
maintain @=AT useful &1

Good promotion = dgl audience + useful content + gt channel. R link count & success metric T
CEIL
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Free Webmaster Tools T 3UANT ke

Original guide @& AR major search engines webmasters @t free tools 3d &1 & tools website R
search engine @& & interaction 9sM 3R technical issues UgaM= & Heg & Jahd gl
g tools & &aT 3T ST HehelT 82

Crawler &l website @& {4 gREt # a#wam g2l

XML Sitemap submit sATI

Search performance 3R site-related information 2|

Technical issues identify &zATI

Qe ST A

Webmaster tools sHaHT &t ¥ website &t &l automatic preferential treatment w8t Aferdr| g wrIET
g § of 8Muen! problems 3R opportunities THsA & Y useful data #Afer Tehat 81

Tool @le=T SEO &8t €1 Tool ¥ data Afhretenk I8t action &=1 SEO &1

— TR gl FHeeT 30



SEO HI@ & «@ft 39 Guide &l 8 FHAATA e

Tah practical checklist

& important page @7 unique title check @I

Relevant 3k useful meta description @I

URLs readable 3R simple 1

Navigation 3R internal linking logical &I

Quality, fresh sfR user-focused content publish &2

Anchor text descriptive &I

Images & useful alt text 2|

Headings ¥ content structure TT® &:|

robots.txt 3fR crawl rules carefully check &I

Mobile experience & @ |

Website & genuine d&i& @ promote &3

Search/webmaster tools ¥ technical issues monitor &1
SEO @i Ueh 9IR &heeh @A g aTell & &l g1 Website, content 3R search behavior s&ad &d €, 39« regular
review SIg 81
Final thought

SEO @1 @&¥ simple rule Tgr &: Ot website I91¢ St users & @ genuinely useful gt 3k search engines
& A I craw! 3R THSMT MU &t



Hindi Edition — Source Note

gg document 3TUeh GaRT IUAEY Y Y “Search Engine Optimization Starter Guide” PDF & 34R &R
gfdt & recreate/adapt &R a1 81 I guide @ structure, major topics 3R examples @t g & & §Y
TST &t Serarel SR practical Hindi & @1 Tt g1

HEd topics
SEO Basics
Page Titles 3fR Meta Descriptions
URL Structure 3fR Navigation
Content 3R Anchor Text
Image SEO 3R Heading Tags
robots.txt 3R nofollow
Mobile SEO

Promotion 3k Webmaster Tools

Tg official Google Hindi translation =8l 1 @8 learning purpose @& dft dgR &1 7ar Hindi adaptation g1
Original PDF # &f g Q3 tool names, screenshots 3R URLs @l 3 historical source context # S#gMT

EIG!

Source: Google — Search Engine Optimization Starter Guide (uploaded PDF).




